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Tramstops

Question

When you’re at a tramstop, 
how satisfied are you with 
the following ...

Survey Results

February 2022
August 2022
November 2022

1. Electronic ‘next tram’ displays
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ELECTRONIC ‘NEXT TRAM’ DISPLAYS 
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2. Customer information
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3. Tramstop shelters

4. Cleanliness and condition

5. Security at park and ride
     stops
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TRAM STOP SHELTERS
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CLEANLINESS AND CONDITION
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Tram Journeys

Question

When onboard the tram and 
throughout your journey, 
how satisfied are you with 
the following ...

Survey Results

February 2022
August 2022
November 2022

1. Frequency of Service

2. Journey Time
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FREQUENCY OF SERVICE 
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5. Reliability of the trams

6. Cleanliness inside the trams

3. Friendliness and helpfulness 
     of staff

4. Quality of ride
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FRIENDLINESS AND HELPFULNESS OF 
STAFF 

February August November
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QUALITY OF RIDE 
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RELIABILITY OF THE TRAMS 
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CLEANLINESS INSIDE THE TRAMS 
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9. Information provided during
     disruption

7. Seating comfort

8. Air conditioning

22
.8

3%

51
.7

6%

16
.7

9%

7.
08

%

1.
54

%

22
.1

7%

53
.4

9%

17
.0

8%

6.
19

%

1.
08

%

24
.0

7%

50
.5

4%

18
.4

0%

5.
36

%

1.
63

%

V E R Y  S A T I S F I E D S A T I S F I E D N E I T H E R  
S A T I S F I E D  N O R  
D I S S A T I S F I E D

D I S S A T I S F I E D V E R Y  
D I S S A T I S F I E D

SEATING COMFORT 
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AIR CONDITIONING 
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Question

Would you recommend the 
NET service to a friend or 
family member?

Survey Results

February 2022
August 2022
November 2022

Overall rating
Strengths
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Weaknesses

Question

If not, why would you 
not recommend the NET 
service?

Survey Results

February 2022
August 2022
November 2022

Overall rating
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Opportunities

Question

What, if anything, would 
encourage you to use the 
tram more?

Survey Results

February 2022
August 2022
November 2022

Overall rating
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WHAT, IF ANYTHING, WOULD ENCOURAGE YOU TO 
USE THE TRAM MORE?
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Question

Taking everything into 
consideration, how satisfied 
are you with the overall 
service you receive during 
your tram journeys?

Survey Results

February 2022
August 2022
November 2022

Overall rating
Satisfaction
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